Pre-Campaign Report
The Institute for Study Abroad ‘Profile
The Institute for Study Abroad (IFSA), is a nonprofit organization that provides a broad range of programs for qualified North American graduates seeking to earn academic credit through the study abroad. The primary goal of this nonprofit organization is to provide quality study abroad opportunities and prepare students for academic and cultural change that awaits them in their host countries through other professional and personal support service.
Website Uses
[bookmark: _GoBack] By offering a global learning environment, IFSA develops knowledge and critical skills to enrich students with global experience and fast hand professional skills. Besides academics, IFSA equips learners with professional mentors to help in program choice, application, travel and cultural acclimation as well as health and safety. The websites also provides resources and materials on opportunities of study abroad as well as images of popular abroad destinations. The website has a subscription button allowing customers to provide their first and last name, email address and specify whether they are student, parent or advisor.  
Market Analysis
Most of IFSA’s services are offered to undergraduate students in larger part of North America. Although the statics from Google Analytics is not available, IFSA’s customers are consists of all ages of both sexes primarily visiting the site for education and professional help. Customer's visiting this site often comes from the company's YouTube channel and Facebook page. The analysis further indicates that its huge website subscriber is originating from Gmail traffic source. Currently, however, the organization's Facebook page is unavailable, but other social media accounts such as LinkedIn, Twitter and Instagram are conspicuously active. Other websites affiliates and subdomains are relatively low in content and generate less than 1% of the organization’s total traffic. 
Website Strengths and Weaknesses
One of the most striking strength and perhaps advantages of IFSA over other competitor’s website is its design. The website's design is clean, user-friendly and easy to navigate the different program offered at IFSA. Although the site provides ample information on what services the organization provides, the homepage is not strictly simple to navigate and direct the client. In general, however, a quick overview of the IFSA’s website gives a positive impression to the potential customers particularly on the commitment of the company in providing professional support service to a student studying abroad. Apart from the impression, the site bounce rate is relatively low as its rich in content, links and useful resources to its clients. The main function of the IFSA official website also acts as a brand of the organization. The content on the official site is more focused on the services provided offered in one language (English).
Conclusion
Despite the organization’s website’s strength in content and design, its other affiliates sources of traffic such as social media and subdomains are evidently ineffective in reaching out to potential customers who are not aware of IFSA. IFSA long-term strategic plan should be to building its foundation and increasing the branding awareness in both social media and other affiliate websites. Although it's a non-profit making body, the organization needs to adopt Google services such as AdWord, analytics and improves in keyword and SEO applications to boast and increase its traffic to the official website. 
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